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PROFESSIONAL WITH 10+
YEARS OF EXPERIENCE

US Citizen, No sponsorship required

Q O AN
)

-_—

51
i



https://www.page1solutions.com/award/davey-awards-%E2%80%93-2017-gold.html

EXAMPLES OF
RELEVANT SOCIAL
MEDIA WORK

QSoziulMediu Communi ity Library Events Press Releases

Facebook TikTok Instagram Snapchat Pinterest X (Twitter) Linkedin

3 Lessons for Neutralizing Negative
Feedback and Improving Your
Business’s Online Reputation

Published June 2, 2016

How to Manage Your Facebook Ad
Frequency By Ekaterina Konovalova
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Senior Marketing Manager




VERIZON BUSINESS SOCIAL MEDIA

Learnhow to 4
use social media
todrive sales.

Verizon
Business
 Preferred

Ekaterina produced blog content, wrote copy and managed paid and organic
social media for Verizon Business, a B2B branch of Verizon.

Results of a two-year campaign: Social media users who clicked on social
media ads had a 600% lift in purchase, 69% churn reduction with an average
9% higher Average Monthly Billed Revenue compared to the customers who
weren’t exposed to social media campaigns.

08 Gig:
Connection

“Permanence, perseverance,
and persistence in spite of all
obstacles...distinguishes the
strong soul from the weak.”



SMU SOUTHERN METHODIST 4
- UNIVERSITY (SMU) WORK

Ekaterina managed lead gen and

organic social media campaigns for MR AL A

SMU'’s Professional and Online education waggﬁu 4
program enroliment. SN 38 THE WORLD.

e 426% increase in organic engagement R
e 120% click-through rate increase

e 264% increase in organic reach " A
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SMU SOCIAL MEDIA TAKEOVER

DIGITALTRANSFORMATION
&ARTIFICIALINTELLIGENCE

Ekaterina managed a three-day social media
takeover of SMU’s accounts, providing 52 real-time
updates about the Summit sessions on Twitter,
Facebook, LinkedIn and Instagram.

By sharing exclusive updates, using professional
photography and Facebook live video streaming,
asking intriguing questions and posting thought-
provoking quotes from the sessions, Ekaterina
achieved extraordinary reach and engagement for
organic content.

The campaign generated 29,505 organic
impressions, yielding an unprecedented 11 times
viewership per follower. I also quadrupled our
engagement-per-follower goal, achieving an overall
44.4% engagement per follower rate.



NO<IA NOKIA WORK °

* Ekaterina led Nokia global account with the client teams in the ‘&
United States, Hungary, Finland, Canada, UK and France. ¥

* Developed strategy, customer journey mapping, and digital
marketing programs including direct and programmatic buy and
paid social media for Nokia’s global team. Oversaw digital
programs for lead generation and lead nurturing utilizing
MarTech stack (Marketo and other systems).

Discover the future
of operations in
the 5G era.

Watch the
video series -

The state of
Al in telecom.

Download
the research
orief >
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M kam

Ekaterina led digital programs for Alkami Technology, including SEO/SEM,
Google Analytics, LinkedIn lead gen, content marketing, landing pages
development, and testing and analytics.

Social Media Results: targeted over 1,000 strategic accounts (banks, credit
unions and fin tech partners), 97% of users reached were either VPs or
Directors, generated new 33 leads at $106 per acquisition.

Alkami

Think outside
the bank in a box.

Alkami

Driving digital success

for banks and credit unions/
Learn what it takes to grow

confidently and adapt quickly in
today's digital banking world.

READ THE WHITEPAPER

Onboard, engage and grow retail and business /
users with the nation's fastest growing digital (
banking platform.

REQUEST A DEMO

Alkami

Think outside
the bank in a box.

Learn what it takes to grow confidently
and adapt quickly in today's digital
banking world.

READ THE WHITEPAPER




Trust Me Mom

VIDEO STORYTELLING
EXAMPLES

Dyslexia Simulation Overview Inspirational Teacher Short Parenting Tip of the Day Raising a Child is Like

Planting a Tree
\ ’ Z 16' .)

 SIMULATION
= || S

Dyslexia Simulation: My Experience and
Review

https://www.youtube.com/watch?v=N5iuse0

ZSEY&t=6s https://www.youtube.com https://www.youtube.com https://www.youtube.com
/shorts/2RkfuCTnRAA /shorts/SS025Af _USw /shorts/RQ9SXqShc8Y



Who’s Who
in Energy
Your guide to the key \ “ﬂ
: : %

players in DFW and six

other markets. INSIDE ﬁg(;\ -

s
BUSINESS JOURNAI.

SKILLS

. Organic and Paid Social Media, including Facebook, Instagram, LinkedIn, X, and Tik Tok.

. Content marketing, copywriting, blogging

. Experienced in development and execution of fully integrated brand marketing campaigns,

including digital and traditional channels (print, radio, TV, outdoor, direct mail) [,}%:ﬁ%’g}éh - o
CLIENTS 1o

. Full cycle digital marketing — strategy, customer journey mapping including setting lead gen and A Cellully Of Cl()ut
university enrollment goals, development of multi-touch campaigns, hands-on execution and : 5 , ‘
optimization, CRM management (HubSpot, Salesforce). e 8

. Organic and Paid Social Media, including Facebook, Instagram, LinkedIn, X, and Tik Tok.

. SEO/SEM, including web search optimization and Google Ads word optimization. Tools SEMrush ——fEe._ a
and HUbSpOt Ascend Marketing acquisition of

&ello \1111 boosts digital deslgn strengths
vint

. Content marketing, copywriting, blogging

. Email marketing — HTML email templates, drop/nurture campaigns, A/B testing, conversion
optimization

. Web management and landing page development in CMS including WordPress, Marketo,
Squarespace and Weebly

»  Analytics — Google Analytics, Excel, Tableau




SOFTWARE SKILLS &= Microsoft 365

. ~ . salesforce
+i-JIr-:Er +ableau o, MOovavi

Google #/-mondaycor HUbSp%t u

Analytics

sprinklr - sproutsocial @ Canva
\& P ‘ P SEMRUSH .




THANK
YOU

Ekaterina Konovalova
(978) 677-8229

katyareal@gmail.com

linkedin.com/in/ekonovalova
Pittsburgh, PA 15237
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